





Success Stories
Amftrak Objective

* Provide customers of
Amtrak’'s Northeast Direct
service with city guides
to Boston, New York,
Philadelphia, and
Washington DC.

Criteria
= - * Authoritative city guides
Bﬂﬂtﬂ n L - — by a major travel book
Washington DC e Philadelphi: publisher.
i it i e « Market Northeast Direct

service.

* Specific unit costs to
meet budget restraints.

Front Covers with Amirack Northeast Direct Logos Solution

e Created 16-page
excerpted editions from
our popular Rough
Guides for Boston,

New York, Philadelphia,
and Washington, DC.

Back cover with
Amtrak Northeast Direct

keting inf
mdrketing Info ¢ Included printed

marketing information
for Amtrak’s Northeast
Direct service on the
back cover.
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Success Stories
Newsweek

Objective

* Provide Newsweek
with a value added
premium for their
subscriber base.

Criteria

* Promote the
Newsweek name.

* Content appeal to
Newsweek readers.

Solution

* Our Eyewitness Atflas
of the World was
branded with the
Newsweek logo on
both the front and
back covers.

Front & Back Covers with Newsweek Logo
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The perfect fitl - Custom Publishing

Whatever your product or service, DK has an existing book or, can custom publish one to
meet your promotional, marketing, incentive, advertising, packaging, and budgetary
objectives. When customizing books the possibilities are nearly limitless.

Customization options include:

* Adjusting frim sizes, page counts, formats, paper stocks and binding styles.
* Branding books with company logos on covers.

* Binding marketing information directly intfo the books, such as page 1 letters, product information, store
locations, website addresses, event calendars, and anything else you may wish to include.

Books as premiums provide the benefits of:

* A credible marketing fool that increases consumer usage of your product or service.

* A high perceived value-add that is inexpensive to produce.

¢ A long lasting message. Books are rarely thrown away and often passed on, extending the
reach and impact of your marketing dollar.

e A parent-approved premium that promotes literacy.

Other companies we've provided customized books for include:

* Zales e Compass Bank * Hertz e Blue Cross Blue Shield
* Air Portugal * The University of Louisville * Tesco.com * Lex Vehicle Leasing
* Virgin Atlantic * [con Promotional Products * Nestle * Fidos Interactive




For additional information, questions and review samples please contact:

Tim Murray
Associate Director, Special Sales
P: 646-674-4031
E: fim.murray@dk.com

Check us out on the web at www.dk.com

DK Publishing is the visionary book publisher renowned for pioneering a distinctive, highly visual style
in its books for adults and children. DK has established a worldwide reputation for its
innovative books in which words and pictures are closely infegrated to present
information with unrivaled clarity.



